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Online marketing is like running a marathon. You want

to outrun the competition and win that gold medal. 

 

Legal marketing is also like that. It is not easy, but

with a little preparation, you can reach the finish line.  

 

However, there are a few ways to get a step-up from

the competition. 

 

First, you need to list your goals. Are they

measurable? Can you tie them to your firm's goals?

 

Secondly, you need to make a list. All the work is done

for you. Here are 15 ways to attract better case

intakes. 

 

 

1
Google or go home!

You want to make sure Google is set up for

your law firm. check out these areas:

 

google analytics

social media accounts

your website

your email



2
Get IN Your NAP

This doesn't mean catching up on your sleep. Every firm

needs their NAP - Name, Address, and Phone Number on the

website page. With these vital pieces of information, your

law firm with rank higher with Google and will be placed in

certain web directories. Search engines look for the proper

NAP placement, and it will also help you drive referrals

 to your site.

3
legal directory placement

legal directories are something that should not be ignored.

They are essential for all law firms. they will drive 

 clients to your site and boost your search engine rank.

SOME CAN'T-MISS DIRECTORIES INCLUDE:

lawyers.com

avvo.com

nolo.com

findlaw.com

4
stop reading and get blogging

content matters for your website. your law firm needs a

blog with high-quality and compelling posts. Great content

will increase your search rank and drive clients to your

website. It is important to have quality over quantity. find

an experienced writer to create content for you.

5
get a social media makeover

in today's world, social media matters. take a look at your

facebook, twitter, linkedin, and pinterest. All your

information needs to be accurate and complete. create an

unique "about us" section. Don't forget to share, share, and

share!



6
maximize your website

a great designed website will attract new clients. you

want your site to be easily navigable and remove any

redundancies on your pages. A SEO expert can help you

eliminate duplicate content and create fresh descriptions

and tags for THE site. 

7 your website is an entry point for clients to connect to

your firm. you can make it work by beefing up your content.

make sure to list your practice areas with a page of

content for each area. This simple way is your  PATH to

connect with visitors and potential clients. 

connect through content

8
who ya gonna call?

a redesigned website, dynamic content, and shared media

are just the first steps for you. All these ELEMENTS are

great reasons to contact your firm. How are these

potential clients to connect you?  You need a call to action

(cta)  on the site. 

9
VIDEO superstar

visual media is another way to boost your online presence.

One way to do this is by creating brief videos for your site.

Your don't need a professional VIDEOGRAPHER to create a

FILM. a simple 60 to 90 second video with your phone is great.

aLL YOU NEED TO DO IS TALK ABOUT YOUR EXPERIENCE, PRACTICE

AREAS, AND RECENT LEGAL NEWS. 

ready for more?



10
keywords are king

everyone knows about keywords. if you don't know how

they work, you probably know they are important. You

never want to create content without keywords. your

content creator can help you find the latest trending

keywords for your site. 

11
bottles and cans aren't the only

things to recycle
if you're suffering a severe case of content block, don't

worry. you can always recycle the content on your site.

use GOOGLE ANALYTICS TO FIND OUT YOUR MOST POPULAR BLOGS. 

 UPDATE OR REPURPOSE THOSE BLOGS WITH A NEW SPIN. yOU CAN

ALSO HIRE A CONTENT WRITER TO AVOID THAT WRITER BURNOUT. 

12
TELL YOUR STORY

EVERY LAW FIRM HAS A STORY TO TELL. CONTENT AND ONLINE

MARKETING IS ALL ABOUT CRAFTING A STORY. AN EXPERIENCED

WRITER CAN PUT AN UNIQUE SPIN TO YOUR FIRM'S STORY. When YOU

MAKE IT RELATABLE TO OTHERS, IT WILL START TO ATTRACT NEW

CLIENTS. 

13
SEEING IS BELIEVING

YOUR CONTENT IS ON POINT AND

YOUR WEBSITE IS USER-FRIENDLY,

NOW WHAT? VISUAL AIDS AND

GRAPHICS ARE GREAT FOR

ATTRACTING NEW CLIENTS. CREATE

INFOGRAPHICS TO TELL A STORY, 

 SERVE AS A VISUAL AID, AND 

 EDUCATE YOUR CLIENTS.



14
ACTIONABLE ANALYTICS

BUSINESS INTELLIGENCE (OR BIG DATA) ARE ESSENTIAL IN

TODAY'S MARKETING WORLD. YOU NEED A SEO EXPERT TO

RUN REPORTS FOR YOUR WEBSITE'S TRAFFIC. SEE WHAT

WORKS FOR YOUR SITE. THESE REPORTS CAN HELP YOU

DETERMINE WHICH STEP TO TAKE YOUR CONTENT MARKETING

PLAN.   

15
CONTENT MARKETING TO THE RESCUE

CONTENT MARKETING IS ESSENTIAL FOR ANY BUSINESS,

ESPECIALLY LAW FIRMS. YOU CANNOT AFFORD NOT TO USE

ONLINE MARKETING FOR YOUR BUSINESS. WITH THE RIGHT

IMPLEMENTATION AND EXECUTION OF A LEGAL MARKETING

PLAN, IT CAN BOOST YOUR CLIENT BASE AND RESCUE YOUR

FIRM.

IF YOU ARE LOOKING FOR HELP WITH YOUR LAW FIRM'S

CONTENT STRATEGY, carlson creative services IS HERE

TO HELP. We will construct a marketing plan to boost

your client base and increase the case intake for

your legal practice. 

VISIT CARLSONCREATIVESERVICES.COM

OR 

email theresa@carlsoncreativeservices.com


